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Educator up for Teacher of the Year

Building 
permits 
climbed 
in 2017SERVICEMEMORIALS TO THEIR

Waconia Lions prep for trip to D.C. 

with local Korean, Vietnam war veterans
BY AL LOHMAN

al.lohman@ecm-inc.com

New home construction last 

year dipped in the city of Waco-

nia, while commercial building 

activity was up.

That’s according to a 2017 

land use summary report pre-

sented last Monday to the city 

council by Lane Braaten, com-

munity development director. 

The total number of build-

ing permits issued by the city in 

2017 was up from 2016 -- 1,133 

versus 1,073 a year ago – but to-

tal construction value was down 

from $95.8 million to $43.7 mil-

lion. That refl ects more remod-

els versus new construction, 

Braaten explained.

A total of 71 new home units 

(68 single family and 3 town-

home units) were built in 2017, 

compared to 100 and above 

each of the previous two years. 

The most active residential de-

velopments for new home starts 

in 2017 were Crosswinds, Inter-

laken and Windmill Creek. The 

homes in those developments 

have a construction value be-

ginning in the mid to upper 

$200,000 range.

New home construction was 

largely constrained by limited 

Decline in home 

construction offset 

by commercial work

“We want to give our veter-

ans a proper welcome home 

that most of them never got at 

the time of their service,” said 

Chuck Anderson, Lions trip 

co-chair. 
The parade is expected to be-

gin at approximately 9:40 p.m. 

when the veterans return from 

their day-long trip. Participating 

in the parade will be the Carver 

County Sheriff, an honor guard 

from area VFW and American 

Legion posts, representatives 

from Lions Clubs from across 

Caver County, the Waconia 

High School Marching Band, 

and area fi re departments.               

With just two weeks to go 

before the trip, the Waco-

nia Lions Club continues to 

fi nalize trip details to make it 

a truly memorable event for 

Carver County veterans, ac-

cording to trip organizers.   

There will be 28 Korean Vet-

erans and 111 Vietnam Veterans 

participating in the day-long 

trip. The veterans will be accom-

panied by four medical person-

nel from Ridgeview Hospital, a 

WCCO news crew and a local 

reporter, a staff  photographer/

videographer, and 13 Waconia 

T
he Waconia Lions Club is opening up its Veter-

ans Memorial Trip to more than the 139 Carver 

County Korean and Vietnam vets who will be 

making the journey April 25 to Washington, D.C. 

The whole county and the surrounding area are in-

vited to attend a welcome home parade that Wednesday 

evening to show their support for local veterans. The 

event begins with musical entertainment at 8:30 p.m. in 

Waconia’s City Square Park, weather permitting, and 

the Waconia Lions will be handing out 300 pre-made 

welcome home signs at a table set up in the picnic shel-

ter located in the center of the park.

PICTURED: Veterans from Carver County will be heading to Washington, D.C., 

to visit the Vietnam War memorial (left) and the Korean War memorial (right) 

on April 25. (Photos courtesy of the U.S. Dept. of Defense)

BY COLE WHITE

cole.white@ecm-inc.com

As part of  his “5 in 5” tour, where 

he hosted fi ve town halls in fi ve 

days, 6th Congressional District 

DFL candidate Ian Todd hosted 

area locals at Waconia City Hall 

Saturday, April 7.

While the turnout was low -- there 

were only seven people in the crowd 

-- Todd noted that it was not his 

smallest audience, as he had been 

traveling to many of  the smaller 

towns that he said are underserved 

by current representatives.

Todd noted that that kind of grass-

roots campaigning is how he plans 

to defeat GOP incumbent Rep. Tom 

Emmer in the November election.

“I can’t outspend Tom Emmer. He 

will have more money than me. So the 

way we’re going to do it is we’re go-

ing to have more volunteers than Tom 

Emmer. And we have more people 

who are excited about change,” Todd 

said.
Todd took a few more swipes at his 

opponent, stating that his own avail-

ability to constituents is what would 

put him over the top and refl ect the 

kind of representative he wants to be.

He also noted to the audience that 

his key to victory is progressive values.

“One thing that is universal is pro-

gressive values. We can’t be the not-

Trumps. We have to be more than that,” 

Todd said. “We have to have solutions.”

One audience member asked Todd 

to detail those solutions he proposed.

DFL congressional candidate holds town hall in Waconia
DFL candi-

date for the 

6th congres-

sional district 

Ian Todd 

addressed 

a small 
audience at 

a town hall 

meeting in 

Waconia. 

(Cole White/

The Patriot)
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BY JASON SCHMUCKER

jason.schmucker@ecm-inc.com

A Waconia teacher is among 

the educators named as fi nalists 

for Education Minnesota’s presti-

gious Teacher of the Year award.

Alyssa Larsen is one of  12 

fi nalists for the 2018 designa-

tion. Larsen – who teaches so-

cial studies, human geography 

and AP world history at Wa-

conia High School – said that 

being nominated for the award 

is a validation of  the passion 

she has had for teaching since 

childhood.

“I was nominated by a cou-

ple students as well as a fellow 

teacher, so being 

named a fi nal-

ist for Minnesota 

Teacher of the 

Year is acknowl-

edgement that my 

students and col-

leagues can see my 

love of teaching,” 

she said. “I can-

not see myself  doing anything 

else and am passionate about 

getting students to become life-

long learners. My hope is that 

through this process, I can meet 

more individuals who share my 

passion for education and learn 

how to make my classroom and 

lessons more effective.”

Larsen is in her fi fth year as 

an educator in Waconia, but 

has been teaching for a total of 

eight years, having started her 

career in North Dakota before 

moving to Edina and, ultimate-

ly, to Waconia.

Larsen said a big component 

of her teaching philosophy is to 

connect her students to the les-

son at hand.

“As such, my fi rst philosophy is 

to always teach relevance before 

specifi c content. Before a student 

is able to learn about patterns of 

labor migration in the pre-Indus-

trial era or compare and contrast 

the World Wars, students must 

fi rst be invested in the course,” 

Larsen said. “In order to achieve 

this, it is crucial to understand 

and know my students. After 

doing so, I can then consistently 

connect what I teach to their 

lives.”
Larsen said she also incorpo-

rates alternative-learning tech-

niques into her lessons.

“Whether it be interpreting 

primary sources, participating 

in a game, or simulating ma-

jor events, students often learn 

more from each other than from 

direct teaching,” Larsen said.

Waconia schools superinten-

dent Pat Devine said that Lars-

en’s nomination comes as no 

surprise to those that know her 

and her teaching style.

“Ms. Larsen is a great choice 

and is an excellent ambassador 

for all teachers. Alyssa repre-

sents the quality of educators 

that we have at ISD ONE10,” 

Devine said. “She possesses all 

Waconia High School teacher a fi nalist for prestigious Education Minnesota award

LARSEN

See TEACHER / Page 14A 
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BY AL LOHMAN
al.lohman@ecm-inc.com

A proposed townhome devel-opment on Main Street East, northwest of Vista Boulevard, received plat approvals June 18 from the Waconia City Council.The developer, Lennar Homes, is proposing 42 town-home parcels on 6.28 acres of undeveloped land at the outlot identifi ed as Legacy Village. The property is adjacent to a mix of low density and medium density 

housing along its east and west boundaries and commercial to the south.
The Waconia Planning Com-mission reviewed and approved the plat applications at its June 7 meeting following a public hear-ing, attaching several conditions related to erosion control, storm water management, tree pres-ervation, grading, water and sewer, fi nancing, street mainte-nance, fencing, emergency ac-cess and other conditions.In granting its approval, the 

city council amended one of the conditions, calling for a trail link from the townhome development to Second Street East. Council members made and approved the motion in line with city’s comprehensive plan, which calls for a pedestrian con-nection to all neighborhoods with trail access to schools, parks and shopping. The planning commission had granted plat approval rec-ommending no trail connec-tion following a public hearing 

where Second Street East neigh-borhood residents expressed concerns about safety and ad-ditional foot traffi c from a trail link to the townhome develop-ment. 
Planning commission members indicated a trail connection along Main Street East would provide an adequate circulation system consistent with the city’s plan; however, council members indi-cated a link to Second Street East from the townhome parcel would be more direct, while providing 

a better provision for a second emergency access.  Next steps are for the devel-oper and city to enter into a builder’s agreement. Construc-tion could begin following council review and approval of that agreement. The developer has indicated it would like to start preliminary construction this summer. 
In other business, the council heard and accepted an audited 

Annual Ridgeview Foundation golf event raises more than $1M
Golfers, bridge players, employees, volunteers, community members and guests came together to raise funds at Ridgeview Foundation’s 33rd annual Golf & Taste Celebration. More than 750 people attended the event June 18 at Island View Golf Course in Waconia.Since the fi rst Golf & Taste Celebra-tion in 1986, more than $12 million has been raised to expand the technology and services available to communities served by Ridgeview. As Ridgeview Foundation’s largest annual fundrais-

ing event, this year’s celebration raised more than $1 million, marking the eighth consecutive year to reach that signifi cant milestone.“We are thankful for the continued generosity of our sponsors and the Ridgeview community for making this event successful year after year,” said event chairperson, Dave Philp. “To see so many people come out and support the crucial role Ridgeview plays in our community is truly amazing.”Proceeds from this year’s event will 

advance the Lifeline for a Lifetime campaign, which includes the upcom-ing renovation and expansion of the Norman and Ann Hoffman Emergency Center on Ridgeview’s Waconia Cam-pus, slated to begin this fall.Despite a rainy start, the weather cleared up for the day-long celebra-tion which included a morning round of  golf  with a new coffee cup shotgun, a “Grip It & Rip It” board, a bridge 

BY AL LOHMAN
al.lohman@ecm-inc.com

All is not well when it comes to increasing suicide rates, the national opioid crisis, politi-cal divisiveness and other bad things you read or hear about in the news. But there are enough things to be grateful for in the community that are worth cel-ebrating, say All’s Well – Well-ness for All partners, and that’s the focus of the group’s latest initiative around gratitude and mental well-being.All’s Well is a partnership of community, school and busi-ness leaders who are working together to help residents of all ages live healthier, longer, hap-pier lives. Established in 2012, the local partnership started with getting people to eat healthier and be more active. Now it is raising awareness and support for a new community initiative based on gratitude and “random acts of kindness.”Research has shown that per-forming an act of kindness pro-duces the single most reliable increase in well-being of any exercise that has been tested, explained Peter Hess, of pro-gram sponsor Thrivent Finan-cial at an awareness event held recently at Schram Vineyards. Also, that gratitude improves 

Council OKs townhome projectLennar Homes proposal calls for 42 parcels in Legacy Village subdivision

All’s Well 
turns eye 
to mental 
health
Initiative brings community groups together for health

NEW HOME IN STORE FORFIRE STATION?

Fire Chief Marty Scheerer talks about the department’s need. BELOW: The current Waconia Fire Department building. (Al Lohman/The Patriot)

BY AL LOHMAN
al.lohman@ecm-inc.com

There could be a new fi re station in Waconia’s future. City staff, council and fi re chief  Marty Scheerer held preliminary discus-sions about a possible new facility at a work session last month, and Scheerer shared an overview of those plans last Thursday at a Waconia Chamber of Commerce luncheon held at the existing fi re station.
That downtown facility was built in 1980 and added on to around 2006, but has now outlived its usefulness, accord-ing to Scheerer. 

Parking at the location is tight for vol-

unteer fi refi ghters when they are called into service, and the facility itself  is lim-ited when it comes to vehicle and equip-ment storage. The building also has a leaking roof, is sinking on the east side, and there are safety and regulatory con-cerns about ventilation from vehicles, with offi ce and training quarters right next door. Also concerns about having to store oxygen cylinders out in the open rather than in a separate room. The cyl-inders can explode and have caused inju-ries and death at other fi re departments, Scheerer said.
A new fi re station would have more park-ing and be constructed with apparatus bays 

Chief eyes 2020 for construction of new facility

See STATION / Page 5A 

The annual 
Ridgeview 
Foundation 
Golf and Taste 
event raised 
more than $1 
million. (Sub-
mitted photo)
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BROADSHEET MODULAR AD SIZES

BRANDING

Branding ad units are 
designed for advertisers 
seeking to maximize long 
term awareness and reach. 
Ideal for top-of-mind 
awareness and branding 
efforts or single message call 
to action advertisements.

BRANDING

IMPRESSION

Impression ad units are 
designed for advertisers 
seeking to optimize reach 
and frequency. These units 
are suggested for image 
branding, small business 
announcements, health care 
and other low cost consistent 
response messaging.

IMPRESSION

IDENTITY

Identity ads are designed 
to balance ample message 
space and page dominance 
in a package that allows for 
greater frequency. Ideal for 
announcing events, branding, 
defining your market niche, 
and maintaining a sustained 
customer response through 
frequency of messaging. 

IDENTITY

DOMINANCE

Dominance ads are designed 
for maximum visibility within. 
Announce unique events, 
reinforce marketplace status, 
or drive maximum response 
in a short time.

DOMINANCE

COLUMN WIDTHS
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READER
RESEARCH

Buying decisions are being made!

Ask your sales rep for research supporting planned 
purchases in your category in the next 12 months.

YES  69.7%

report frequently purchasing products 
from their APG newspaper!70%

APG publications have shelf life!

1-4 Days  73%

keep publications in the 
home for up to 4 days!73%

5-7 Days  27%

APG readership skews slightly female!

51%  Female

Market is 
divided equally

49% Male

APG readership 35+,
outpaces market age!

88%  35+ Years of Age

Market is 72%. 45% are 55+! Market is 33%.

88%

Higher income and education!

65%  $75K+ & College Educated

readership $75K+ HH, some college.
Market is 56%.65%

CVC Audit Research for Period Ending March 31, 2018
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