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Educators honored
The school district 

honored its best.

See Page 7

On track
Repair work brings 

activity to the tracks.
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Feasibility study authorized for splash pad

BY JEFFREY HAGE

MONTICELLO TIMES

Plans for a proposed splash 

pad in Monticello’s Pioneer 

Park are about to get a closer 

look.
In January, the Monticello Li-

ons Club and the City of Mon-

ticello inked a 50/50 cost share 

deal to construct a splash pad in 

the park with a proposed budget 

of $300,000.

But cost concerns are prompt-

ing a $10,690 feasibility study 

that was approved Monday, 

June 11 by the Monticello City 

Council. The request for the 

feasibility study was brought 

forward by the City’s Parks and 

Recreation Commission.

The study is being undertaken 

so there can be a picture of the 

true costs associated with the 

build-out of the splash pad.

“Obviously it’s a lot of money 

to spend, but it’s also not a lot 

of money to spend given that 

it’s a major project,” said  City 

Council member Lloyd Hilgart.

Hilgart asked what would be 

needed in Pioneer Park beyond 

the building of the splash pad. 

Some of the unknowns regard-

ing the project are parking 

needs, restroom capacity, main-

tenance and on-going operation 

costs.
“We have to fi nd out how 

many of these extra things there 

are going to be, and is that too 

much?” Hilgart asked.

City Engineer and Public 

Works Director Matt Leonard 

said that was the reason for the 

feasibility study. The study will 

give the City a holistic view of 

all the improvements needed at 

Pioneer Park, Leonard said.

The study will also take a 

look at the aquatic system the 

Lions has been working on. 

WSB & Associates, the City’s 

engineering fi rm, will pre-

pare the feasibility study. WSB 

will look over the design plans 

and ensure that it’s something 

the City can work with, Leon-

ard said.
Another advantage of having 

WSB taking a look at the proj-

ect is the fact that WSB has a lot 

of experience installing splash 

pad projects around the state.

“We can learn from what has 

worked in other areas and what 

hasn’t so we don’t make the 

same mistake somebody else 

might have,” Leonard said.

What Leonard envisions get-

ting from the study is a list of 

things that will be needed with 

the installation of a splash pad. 

“We can learn from 

what has worked in 

other areas...”,

                      
                      

                

- Matt Leonard                                      

City engineer/public works

Splash Pad/See page 2

Smiles were all around Monti-

cello on Saturday, June 9 during 

the 23rd Annual Walk n’ Roll 

on the city’s parks and trails. 

Above, 3-year-old Aryana Henry 

was all smiles after putting on 

her sunglasses decorated with 

butterfl ies. Aryana is holding 

a pinwheel she made at the 

Monticello Arts Initiative tent in 

East Bridge Park. At right, Morgan 

Pohl  had a matching pink bike 

and helmet as she navigated 

a bicycle skills course in East 

Bridge Park. At far right, Violet 

Pommerening was sporting her 

new look as a pink cat while she 

played a game with rubber ducks 

at a Pathway Partner tent near 

River Street and Palm Street.                                                                                                                                          

           Photos by Jeff Hage

 
    

Candidates line up for local political races

BY JEFFREY HAGE

MONTICELLO TIMES

The fi eld of candidates is set 

for November’s federal, state, 

and county races. The deadline 

for fi ling for offi ce closed on 

Tuesday, June 5.

In Wright County, two county 

commissioner seats are up for 

election, as is the seat of retiring 

Sheriff  Joe Hagerty.

In District 1, incumbent  com-

missioner Christine Husom is 

seeking re-election. She is being 

challenged by Victor Florell of 

Buffalo. In District 3, incumbent 

Mark Daleiden is seeking re-elec-

tion. He is being challenged by 

Chuck Schauss of Otsego.

Filing for Wright County Sher-

iff  are: Stacy Braun of Monticel-

lo, Sean Deringer of Maple Lake, 

Mike Kaczmarek of Montrose, 

Drew Scherber of St. Michael 

and Chad Torkelson of Hanover. 

All work in the Wright County 

Sheriff ’s Department with the ex-

ception of Braun. Braun is famil-

iar with the seat, however, after 

running unsuccessfully against 

Hagerty in the 2014 election.

Wright County Attorney Tom 

Kelly and Auditor/Treasurer Bob 

Hiivala both fi led for re-election. 

Both will be running unopposed.

(See Page 3 for a story on the 

County seats.)

There is no race for the District 

29 Senate seat in the Minnesota 

Legislature. Bruce Anderson (R-

Buffalo) doesn’t have his seat 

come up until the next election 

cycle.
But there is a race for the local 

seat in the Minnesota House of 

Representatives.

Incumbent Marion O’Neill (R-

Maple Lake) is seeking re-lection 

to the House District 29B seat. 

Races/See page 2
Firefi ghter/See page 2

Wanted: 

A few 

good fi re 

fi ghters
BY JEFFREY HAGE

MONTICELLO TIMES

It’s an exciting time to 

be a fi refi ghter in Mon-

ticello- and a handful of 

new recruits are being 

sought to go along for the 

ride.
With a new fi re station 

on the drawing board and 

new gear arriving in the 

near future, enthusiasm 

at the fi re hall running 

strong- and that’s not fi g-

uring in the new ladder 

truck that’s being manu-

factured for the depart-

ment. The ladder truck 

should arrive sometime 

next year.
The Monticello Fire 

Department is seeking 

new reserve fi refi ghters 

after a series of promo-

tions has left the well of 

future fi refi ghters dry.

In Monticello, re-

serves take some intense 

fi refi ghter training, and 

move up the ranks to a 

probationary fi refi ghter 

when there is an opening 

on the fi re department.

Those interested in 

becoming a fi refi ghter, 

or learning what it’s all 

about are invited to the 

department’s agility test-

ing on June 21 at the fi re 

hall, according to Fire-

fi ghter Josh Samuelson. 

Action begins at 6 p.m.

Those attending will 

have an opportunity to 

climb a ladder truck, 

drag a dummy from a 

mock fi re scenario, crawl 

through culverts, partici-

pate in hose exercises and 

more.
Participants will work 

one-on-one with a fi re-

fi ghter, Samuelson said. 

If  a participant remains 

interested in becoming a 

fi refi ghter, they can meet 

www.mont i ce l lo t imes . com
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Little Mountain lit up with a blast of color.

See Page 15

On the air
Middle school stays up to date with news.

See Page 9
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Remembering our fallen soldiers

Photo by Jeff Hage, Monticello Times

The Monticello American Legion Post 260 Honor Guard makes its entrance into Riverside Cemetery on Monday, May 28 for an 

annual Memorial Day Program. Taps were played and the Honor Guard gave a gun salute. Legion Commander Pete Larson laid a 

wreath at the cemetery’s veterans memorial. Similar ceremonies were also held at Hillside Cemetery, the American Legion Post 

memorial, St. Henry’s Cemetery, and Ellison Park. A larger Memorial Day ceremony at Monticello High School’s new Veterans 

Memorial concluded the Memorial Day festivities. See photos from the Veterans Memorial ceremony on Page 16.

BY JEFFREY HAGEMONTICELLO TIMES
The Monticello School Dis-trict has revisited a decision to pull out of a 50-year-old edu-cational collaborative that is on the brink of dissolving.The move will save the Mon-ticello School District nearly $100,000, according to Susan Heidt, director of technology for the Monticello School Dis-trict.

A School District vote to leave Technology and Information Educational Services (TIES), came about a year ago. TIES is a technology collaborative that provides some of the district’s technology services. Thirteen of TIES’s 48 member districts gave the organization advance notice required to pull out of the collaborative after an inde-pendent audit found fi nancial mismanagement within the or-ganization. Monticello was one of those 13 districts. Monticello was scheduled to leave the coop-erative on June 30.Of the organization’s 48 mem-ber districts, 47 voted to dissolve and one abstained from the vote Jan. 24. Monticello was one of the school districts voting to dis-band TIES. 
But rescinding that decision will save the school district mon-ey while TIES disbands, accord-ing to Susan Heidt, director of technology for the Monticello 

Photo by Jeff Hage, Monticello Times

Giovanna Salviano Barretto, left, and Pia Hoelsken are foreign exchange students 

who came to Monticello this year through the Monticello Rotary Club and Ro-

tary’s North Star Exchange program.

Rotary connects students, community across bordersBY JEFFREY HAGEMONTICELLO TIMES
Two girls with family connections to Rotary In-ternational exchange pro-grams are getting ready to leave Monticello after nine months in the com-munity thanks to Monti-cello Rotarians.

Monticello will always hold a special place in the hearts of Giovanna Sal-viano Barretto of Brazil and Pia Hoelsken of Ger-many, the girls said.“I feel right at home 

here,” Pia said.
“Now I have two places where I feel at home,” Gia said.

Both will participate in the June 1 Monticello High School graduation ceremony before embark-ing on a 3-week tour of the eastern United States with other Rotarian ex-change students.
The girls are in Mon-ticello through Rotary’s 

North Star Exchange, which coordinates ex-change programs for Ro-tary Districts 5950 and 5960. The Monticello Ro-tary Club is a member of District 5950 which rep-resents Minneapolis, the western suburbs and cit-ies northwest of the Twin Cities metro area.For Gia, coming to Monticello was a journey that began more than two decades ago. For Pia, the seeds to her journey were 

Monticello High School: Class of 2018While earning good grades, senior built a park

Photo provided

Chloe Leach, right, is pictured with Maddy Malley at Hunter’s Crossing Park. Chloe, a 

graduating Monticello High School senior,  spearheaded the building of the park as park 

of a Gold Award project through the Girl Scouts. Chloe graduates with the rest of the 

Monticello High School Class of 2018 on Friday, June 1.

BY JEFFREY HAGEMONTICELLO TIMES
By the time Chloe Leach receives her high school diploma on Friday, June 1, the accomplishments of the 2018 Monticello High School senior will have reached far beyond the classroom.Chloe has spearheaded the construction of a city park, has worked to tackle issues related to childhood obesity, and has orga-nized an annual event that gets children to enjoy the great outdoors while getting in a healthy dose of exercise. Along the way, Chloe also earned one of Girl Scouts’ great-est individual honors - the coveted Gold Award.

Through Chloe’s involvement in Girl Scouts and her quest for the Gold Award, Hunter’s Crossing Park became a real-ity. So did the annual Active Day of Play, 

District 
reverses 
decision 
to leave 
TIES
Staying with 
troubled co-op 
benefi cial from 
fi nancial view

Gia and Pia/ See page 11

Chloe Leach/See page 2
TIES/See page 2
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BROADSHEET MODULAR AD SIZES

BRANDING

Branding ad units are 
designed for advertisers 
seeking to maximize long 
term awareness and reach. 
Ideal for top-of-mind 
awareness and branding 
efforts or single message call 
to action advertisements.

BRANDING

IMPRESSION

Impression ad units are 
designed for advertisers 
seeking to optimize reach 
and frequency. These units 
are suggested for image 
branding, small business 
announcements, health care 
and other low cost consistent 
response messaging.

IMPRESSION

IDENTITY

Identity ads are designed 
to balance ample message 
space and page dominance 
in a package that allows for 
greater frequency. Ideal for 
announcing events, branding, 
defining your market niche, 
and maintaining a sustained 
customer response through 
frequency of messaging. 

IDENTITY

DOMINANCE

Dominance ads are designed 
for maximum visibility within. 
Announce unique events, 
reinforce marketplace status, 
or drive maximum response 
in a short time.

DOMINANCE
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READER
RESEARCH

Buying decisions are being made!

Ask your sales rep for research supporting planned 
purchases in your category in the next 12 months.

YES  64.8%

report frequently purchasing products 
from their APG newspaper!65%

APG publications have shelf life!

1-4 Days  71%

keep publications in the 
home for up to 4 days!71%

5-7 Days  29%

APG readership skews slightly female!

53%  Female

Market is 
divided equally

47% Male

APG readership 35+,
outpaces market age!

90%  35+ Years of Age

Market is 72%. 51% are 55+! Market is 33%.

90%

Higher income and education!

66%  $75K+ & College Educated

readership $75K+ HH, some college.66%

CVC Audit Research for Period Ending September 30, 2020


