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High school students take one-act plays to section fi nals

Society 
looks 
forward 
to 2018

BY AL LOHMAN

al.lohman@ecm-inc.com

History is about the study of 

the past, but the Carver County 

Historical Society (CCHS) is 

looking toward the future with 

regard to several developments 

and events that will occur in 

2018 and beyond. Here’s an 

overview.

ANDREW PETERSON FARM

This prime example of a Swed-

ish immigrant farmstead, located 

just east of Waconia, was ac-

quired by CCHS 

at the behest of 

the late Ward 

Holasek, who 

owned the prop-

erty for many 

years. The north 

barn has been 

restored and is 

being used for programs, classes 

and events, according to Ex-

ecutive Director Wendy Petersen 

Biorn. An “Historic Structure Re-

port” is complete and will guide 

future building restoration work 

at the farm.

“The report tells us ev-

erything, from what color 

the house originally was, to 

cost of  restoration work, to 

Peterson farm 

work tops agenda 

for coming year

INSIDE 

How much 

do you know 

about the 

Orphan Train? 
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BY HEATHER HOLLERMANN

heather.hollermann@ecm-inc.com

Sixteen students from Mayer Lu-

theran High School ventured to St. Paul 

Academy on Saturday, Feb. 3 for the 

annual Minnesota State High School 

League One-Act Play competition sec-

tion fi nals. 

A one-act play is a short play with, as 

the name suggests, only one act. How-

ever, within that one act, it may have 

several scenes. 

This year marks the second year 

Mayer Lutheran High School has par-

ticipated in the competition and the 

second year Timothy Bode has been the 

director of the play. Although fairly new 

to the competition, the local high school 

knows how to bring it. According to 

Bode, the fi rst year they participated in 

the competition, they took third place. 

“This year, we got fi rst in our subsec-

tion so that was very exciting,” Bode said. 

MLHS students 

gathered at St. 

Paul Academy 

on Saturday Feb. 

3 for the section 

finals of the 

Minnesota State 

High School 

League One-Act 

Play Competition. 

(Heather 

Hollermann/CCN)

BY HEATHER HOLLERMANN

heather.hollermann@ecm-inc.com

With the help and support 

of the surrounding community, 

the Watertown-Mayer Future 

Farmers of America (FFA) an-

nounced on Jan. 30, they are to 

receive a Monsanto Grant of 

$2500. This grant is part of the 

America’s Farmers Grow Com-

munities program which is spon-

sored by the Monsanto Fund in 

which farmers can apply for an 

opportunity to direct a $2500 

donation to a local, eligible, 

nonprofi t organization. This 

year’s grant application was sub-

mitted by a local area farmer, 

Dale Barfnecht, whose family 

has been involved in the Water-

town-Mayer FFA for some time.

“Monsanto puts out a grant 

option for local community 

members to apply on behalf  of 

their local program to donate 

money,” explained James Ko-

cherer, agricultural education 

instructor and advisor for the 

Watertown-Mayer FFA. “The 

Barfnecht family has kids in the 

program so they initiated it.”

A student-lead organization, 

the Watertown-Mayer FFA is 

an intracurricular student or-

ganization for those interested 

in the fi eld of agriculture and 

leadership. The organization, 

which annually contains about 

40 to 60 middle and high school 

aged members, helps provide a 

path to achievement and success 

for its members through agricul-

tural education. 

“We’ve had good numbers 

and good activity levels,” said 

Kocherer. In his 7 years with 

the Watertown-Mayer FFA, 

Kocherer stated this is the sec-

ond time the organization has 

received this grant. 

In order to understand the 

importance of receiving a grant 

such as this, Kocherer explained 

the school allocates a total of 

$1700 a year to operate the 

classroom and the FFA is within 

that context in the way it’s de-

scribed. There’s a lot of overlap 

between the classroom and the 

organization. 

“The FFA and the students do 

what they can to fundraise and 

get support from community 

members and other budget sup-

porting allocations like grants 

and donations,” explained Ko-

cherer. “The fundraising kind 

of stays with the kids’ yearly 

activities but something like this 

[grant] makes a capital purchase 

[possible].”

With past grants, the organi-

zation has purchased canoes, 

organized an archery program 

within the schools, and started 

the garden project behind the el-

ementary school. But this year, 

thanks to the Monsanto Grant, 

they plan to purchase a new 

welder. 
“The kids made a motion ear-

lier in the year that they wanted 

FFA gets grant from Monsanto Fund

Family nominates Watertown-Mayer school program for money from corporate entity

‘BEAR’ BURDENSCHURCH PROGRAM HELPS TO

Trinity Lutheran Church launches Teddy Bear Ministry

BY HEATHER HOLLERMANN

heather.hollermann@ecm-inc.com

T
rinity Lutheran Church in Watertown 

has taken Galatians 6:2 which says, “Bare 

one another’s burdens, and fulfi ll the law 

of Christ,” to an all new level. Their new Teddy 

Bear Ministry allows members of the congrega-

tion to really “BEAR” each other’s burdens.

The Teddy Bear Ministry is an effort that 

encourages members of Trinity Lutheran 

Church to take one of the teddy bears they 

now keep on-hand and give it to someone 

who’s in need of a little extra love and af-

fection, explained Cindy Essen, one of the 

organizers of this ministry.

“I think it gives someone a way to show 

they care,” she said. “Sometimes you want to 

do or say something but you just don’t know 

how or what to say and maybe giving some-

one a bear says it for you.”

A new effort for Trinity Lutheran Church, 

the planning stages of the Teddy Bear 

Ministry began back in October 2017 

and wasn’t offi cially rolled out until 

January 2018. 

“My in-laws’ church in North 

Dakota has a Teddy Bear Ministry 

and I thought it was such a great 

idea,” Essen said. “[Teddy bears] can 

be for any reason, sickness, death in the 

family, mental health issues, divorce—it’s 

up to the giver.”

See SOCIETY / Page 16

See FINALS / Page 12 

See BEAR / Page 2 

See FFA / Page 5 

News ................. 952-955-1111Classifi eds ......... 952-442-6820Display Advert ... 952-442-6819

Public Notices Finder

Page 8
For the latest meeting minutes, check out the Carver County News legals page.

CRUSADERS 
RALLY BEHIND 

A MONSTER 
SLAM DUNK

JANUARY 11, 2018 VOL. 129 NO. 2

ONLINE AT SUNPATRIOT.COM

NEWS  TIP? CALL 952-442-4414

Serving Watertown, Mayer and surrounding communities since 1887

Sports, 7

Serving Waterto

$1

Crow River Radio Hour returns

BY HEATHER HOLLERMANNheather.hollermann@ecm-inc.com
As women continue to make strides in the world today, net-working events that connect in-telligent, ambitious women, be-come even more important. One such a networking event will take place on Feb. 15 as the Women in Ag Network (WAGN) holds its third annual conference. A University of Minnesota Exten-

sion program, the WAGN 2018 Conference is in collaboration with Minnesota’s Farm Service Agency and works to provide in-depth business education, net-working opportunities and pro-gramming for women involved in agriculture.
“Our program goals are to provide risk management educa-tion, timely topics, management training, and peer networking. All of these facets combine to 

empower women,” explained Sarah Schieck, swine extension educator for the University of Minnesota. 
The 2018 conference, whose theme is “Overcoming Adversi-ty,” fi ts well with current move-ments happening across the globe. Attendees will participate in breakout sessions consisting of various diverse tracks includ-ing: farm business planning, stress management on farms, 

consumer advocacy, risk man-agement and farm safety and health. Katie Pinke, publisher of AgWeekly and blogger of The Pinke Post, will be giving a pre-sentation as the keynote speak-er. The conference will come to a close with a panel discussion which allows panelists to share how they’ve overcome adversity in their own lives.Schieck, one of the organizers of the 2018 WAGN conference, 

explains that women attending the conference will learn skills they can take back to their farms and implement immediately. “WAGN is different because it specifi cally targets women who are actively involved in farm-ing,” she said. “Our conference, unlike other programs, gives women more than a ‘taste’ of a topic.” 

GETTING THROUGH THE

DARK
Church, counselors to host mental health workshopsBY COLE WHITE

cole.white@ecm-inc.com

The winter months, with short days and frigid tem-peratures, can be hard on some. That is why Lighthouse Counseling Ltd. has joined with the Church of Peace in Nor-wood Young America to provide several work-shops through January to address mental health.Three workshops will be hosted throughout January, aiming to aid the community in better understanding anxiety, suicide and depression.“We want to take an extra step and just reach out to the community in an area that is some-times stigmatized,” Larry Bengtson, founder of Lighthouse Counseling, said. “We want to reach people who are may be afraid to get help; or fam-ily members who don’t know where to go to get help, who’ve had trouble with family members who are struggling in those areas.”

The workshops are spread over three Tues-days in the latter half  of January. 
The fi rst workshop, scheduled for Jan. 16, will feature Lisa Smith-Inman deliver-ing a presentation on anxiety. The second, scheduled for Jan. 23, will address the topic of suicide, presented by Marie Riemer. The third and fi nal work-shop, scheduled for Jan. 30, will discuss depression, presented by Rebecca McBride. Each session will be from 6:30 p.m. to 7:30 p.m.

Each session is free of charge, with free-will donations accepted.All three pre-senters are local counselors from the Lighthouse Counseling offi ce in Waconia. All coun-selors at Lighthouse Counseling, according to the website, have a minimum of  a master’s 

BY HEATHER HOLLERMANNheather.hollermann@ecm-inc.com
With the holiday season in the rear-view, it’s often a struggle to see past the bitter cold of January. According to Wa-tertown native, Lee Windsperger, there’s a bit of a lull in activities and events dur-ing this time. So, the former member of the Watertown Area Fine Arts Council took it upon himself to create something his community could enjoy. Crow River Radio Hour, created and directed by Windsperger, is a fi ctional radio show that focuses on the sur-rounding community. 

“[It’s] kind of  a brainchild of  mine, I guess,” explained Lee Windsperger. “I had this idea to do something that would be similar to Prairie Home Companion but more Watertown-cen-tric because every small town commu-nity kind of  has their own characters. We’ve certainly [have] many of  our own.” 
The two hour show, jam-packed with local talent, has pretty humble begin-nings. Having loosely written a script, Windsperger got some friends and a couple local musicians involved in a short one-hour performance. However, as it returns to Watertown for its fourth 

consecutive year, Crow River Radio Hour has only gotten bigger. “I thought this would be a one-time thing and we’d never do it again,” Wind-sperger explained. “But we’ve been coming back every year so, for me, it’s kind of a personal little project that I’ve enjoyed doing. It gives me a chance to fi nd other people and get them involved. It’s just been a lot of fun.”The event consists of local musicians, including Hillbilly Cadillac, perform-ing everything from show tunes to Billy Joel and Elton John songs. According 

Fictional radio show draws inspiration from iconic Prairie Home Companion 

The Crow 
River Radio 
Hour is 
returning this 
year for its 
fourth season. 
(Heather 
Hollermann/
CCN)

BY HEATHER HOLLERMANNheather.hollermann@ecm-inc.com
Children and their families gathered at the Watertown Li-brary on Jan. 6 to welcome back a couple of familiar friends, Pat-ti Collins and her dog, Flynn. The Watertown resident and her beloved canine companion have left paw prints on the hearts of many children within the com-munity. They are part of a vol-unteer organization based in the Twin Cities called North Star Therapy Animals. This organization consists of teams of people and therapy animals who are passionate in sharing the benefi ts of animal therapy. In recent years, there has been an increase in the use and need for therapy animals. Providing joy and relaxation, therapy animals are often uti-lized in situations involving a person with health issues—ei-ther mental, physical or both. They are also used to help peo-ple with learning disabilities, anger management problems, behavioral disorders, trauma, PTSD, etc. 

According to a study pub-lished in the American Journal of Critical Care, a signifi cant 

Canines 
get kids 
in mood 
to read
Tails for Reading program a hit at Watertown library

Conference focuses on obstacles for women in agriculture

See RADIO / Page 10 

See DARK / Page 8 
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See WOMEN / Page 9 
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BRANDING

Branding ad units are 
designed for advertisers 
seeking to maximize long 
term awareness and reach. 
Ideal for top-of-mind 
awareness and branding 
efforts or single message call 
to action advertisements.

BRANDING

IMPRESSION

Impression ad units are 
designed for advertisers 
seeking to optimize reach 
and frequency. These units 
are suggested for image 
branding, small business 
announcements, health care 
and other low cost consistent 
response messaging.

IMPRESSION

IDENTITY

Identity ads are designed 
to balance ample message 
space and page dominance 
in a package that allows for 
greater frequency. Ideal for 
announcing events, branding, 
defining your market niche, 
and maintaining a sustained 
customer response through 
frequency of messaging. 

IDENTITY

DOMINANCE

Dominance ads are designed 
for maximum visibility within. 
Announce unique events, 
reinforce marketplace status, 
or drive maximum response 
in a short time.
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RESEARCH

Buying decisions are being made!

Ask your sales rep for research supporting planned 
purchases in your category in the next 12 months.

YES  69.7%

report frequently purchasing products 
from their APG newspaper!70%

APG publications have shelf life!

1-4 Days  73%

keep publications in the 
home for up to 4 days!73%

5-7 Days  27%

APG readership skews slightly female!

51%  Female

Market is 
divided equally

49% Male

APG readership 35+,
outpaces market age!

88%  35+ Years of Age

Market is 72%. 45% are 55+! Market is 33%.

88%

Higher income and education!

65%  $75K+ & College Educated

readership $75K+ HH, some college.
Market is 56%.65%

CVC Audit Research for Period Ending March 31, 2018
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